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Overall, respondents are more concerned 
about the general population and their 
family than they are for themselves, 
friends/co-workers and neighbors. 

And least concerned about their pets. 

Overall Concern
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More than ¾ are experiencing a disruption in 
their everyday life, with 58% expecting this 
disruption to last a month or more.

Many are curtailing their outings like eating 
out and traveling.

Life Adjustments
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Purchasing Decisions

 72%  
Support for U.S. manufacturers and jobs in the U.S.

 50%  
Because of the Covid-19 virus

  45% 
Perceive U.S. products to have a higher quality

are shopping online more in the past 30 days due to
concerns about Covid-19 and convenience.48% 

30% started buying items made in the U.S. more than before
and 10% only buy items made in the U.S.

Shoppers are buying items made in the U.S because:

From a business perspective, 34% are working from home full
or part time with 13% reporting that their office is closed.  Other 
disruptions to the work environment include avoiding break-
rooms (62%) and social gatherings at work (77%).
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When it comes to perceiving who is better at 
protecting against the Covid-19 virus, only 54% 
feel that cleaning services and 64% feel that 
nursing homes are doing a good job. 

But nearly all, 93%, feel that hospitals are
doing everything they can to protect against 
the Covid-19 virus.

Health & Wellness
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